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Major Thematic Areas

H |mproving the livelihood of disadvantaged children through donations

The Key in your donation campaign in support of UNICEF’s Child Alive campaign. This is the first
ATM fundraising campaign in East and Central Africa

Street Children’s Assistance Network of Nakuru (SCANN)
Girl Child Network
Hi Jung Oh children’s home
H Creating sustainable community development
Luci Village Integrated Children Programme in Nyanza

Muslim Star Academy school building and water project

B Building on skills for life through education
Text Books to Matuu Educational Centre (MERC) High School in Thika

St. Paul Primary School in Maringo; Nairobi

H Using art to promote creativity
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Imperial Bank — UNICEF ATM Campaign

Building on 15 years of responsible
Corporate citizenship, Imperial Bank
has entered into an agreement with
UNICEF to raise funds for Child Alive
through the PesaPoint ATM network

RIAL BANK
ooking after your intere

This is the first time in the
region that ATM technology
is being used to raise funds

for a social cause













